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INTRODUCTION &
OVERVIEW

2025 Credit One Charleston Open Champion Jessica Pegula
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Celebrating 50 Years of..

Career defining moments for women professional tennis players

ﬁ Premi er Womenosgti s’
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Largestwomen's only professional tennis event in NorthAmerica A .
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! Historic Milestones

Three-t i me WTA 500 Tour nament ORIl h e




Setting The Standard 0

First National
Broadcast ;I

Pioneered womenos tennis televis

Prize Money Milestones .
First womends event to r $-150%€

$1,000,000 in prize money

Equal Pay

First womenos event to matlch ATP
Money




The Time Is Now

ACharl eston shoul d s &thevgeld siasdartl floreéourhaenemfs ko —~ NG f
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stripes as t o what can be achieved and
i Ken Solomon, President of the Tennis Channel ¥
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A Pr ov iedualprgze money in 2026 is a significant step toward creating a mote {

equitable future for tennis . We are proud to take this action as part of our ongou{d comml m

.

to support fairness in sports and Ieéd e X ¢

i Ben Navarro, Credit One Charleston Open Tournament Owner ~— __




World -Class Competition

2025 CHAMPION I3 let5 ! Pegu|a
WTA World #4
Career-first clay title in 2025

7 Qinwan Zheng
@ WTA World #6
Career-first Charleston Open

\-' Amanda Anisimova

@ WTA World #7
2025 Wimbledon Finalist

& Player Field Stats

Madison Keys
WTA World #8
2025 AO Champion & 2019 Champion

Emma Navarro
WTA World #11
First COCO Quarter Final




Credit One Charleston Open @

Global Audience

&% Total Audience Linear TV Digital Streaming

25M 11. /M 13.3M

é‘] Net Sponsorship Value Brand Exposure Linear Broadcast Hours ‘ Markets Worldwide

$130M 4,600hrs 2,856 174

as& Global TV Demographics

Top 5 Markets Worldwide

A North Americai 7M
56% | 44% A Chinai 1.2M

A Italy T 900K

A Romaniai 600K

A Serbiai 500K

Female Male




Credit One Charleston Open @

United States Audience

- 48 Total Audience Linear TV Digital Streaming

M 5.1M 1.9M

@ Net Sponsorship Value ‘ Brand Exposure ‘ Linear Broadcast Hours

$102M 444hrs 271hrs

222 U.S. TV Demographics

57% | 43%

Female Male




Event Demographics @

Total Attendance

98,000+ Fans
52% of our fans are female & A;ZOD of our fans are male iﬁ‘

of our fans are between 25- e_® of our fans have at least -r-
55% LY 61% : o
) 54 T ) one child m
.,y of our fans hold at least a . : of our fans have a household =,
66) bachel oros degM™e 83%8 income greater than $75K [e]



Event Demographics

$ Top 5 Markets

A
| i’q\\,/ 1. Charleston, SC
3‘% 2. Charlotte, NC
Wg 3. Atlanta, GA
»ﬂnh 4. New York, NY
h 5. Raleigh, NC

Food & Beverage Highlights
32%

Total
Revenue

Ticket holders from SC

43%

19%

Total Spend
Per Person




Social Media Engagement 0

—— - 4 ESTO“

8,628,108 266,065

Total Impressions Total Engagement
(All Platforms) (All Platforms)

220 Posts Y 618, 8

135 Posts Y 1,

395 Posts Y 6,491, 02



Current Partners
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TECHNOLOGY

verizon e a THORNE DISC®VER

FIFTH THIRD BANK % ()W/ma

HARTRU oo Enuscras  HOLOGIC

Medical University of South Carolina

N Hiictis USTA Pg%E[%L;N A2
ULTRA e

3 o ,
st e I TENN|5 The Post and Courier

CHANNEL







The New Era

April 2022 marked a historic moment as we proudly
unveiled the newly renovated Credit One Stadium. The
project has turned what was once an aging structure i
state-of-the-art, standard-setting venue. . ..
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A Seating capacity expanded from 7,500 to 11000 ¢

)

Added 16 permanent suites

A 75,000 ft2 multi-use stage house with a ZOOpersonVIP
Club, F&B operations, player services, and'br‘ola‘(;icasjc;f

stadium production 4E L




Polistar Top 100 Stadiums

No. 1 allea%nt stadium Las Vegas, NV
No. 8 V\:ﬁi{ London, UK
No. 22 M—g%%;;z Atlanta, GA

No. 42 EEaRe] sTA0ium | Manchester, UK

No. 58 CreditOne Charleston, SC

STADIUM

&» StateFarm’ :
No. 63 P Phoenix, AZ

iy
No. 79 CITIFIELD New York, NY

2022 Ranking based on concert ticket sales and gross revenue
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Branding & Exposure ¢ * >
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TECHNOLOGY



Branding & Exposure
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Media Platforms

© SUTFIT OF THE DAY

for the CREDIT ONE CHARLESTON OPEN
e N

" 5 get inspired with
M _ SOUTHERN TIDE

“'more MATCH POINT

NEWS  TICKETS ~ PLAYERS

—> Lacad Maximize Your Rewards
Crgd\'t»Qne PLATINUN ash Back on Everyday Purchases®
VISA

News & Media

CHANNEL

Traditional Digital Social




Prem I U m H OSpItal Ity (The Club & Private Suites)
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Experiential & Event Marketing

THIS IS WHERE

THE | ® o
COURT =+
MEETS |
| THE

"COAST. &
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